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Denik, a Company Started By Huntsman Student, Gets Product Featured on Good Morning
America  and in The New York Times
Denik, a company founded by a Huntsman student, got some national exposure on Nov. 6 on ABC's "Good Morning
America" and on Nov. 4 in the New York Times. The company makes journals that feature artwork from artists around the
world. For each journal Denik sells, $1 goes to help build schools in developing countries and five percent of their profits
go back to the artists. Check out its website by clicking here. Good Morning America featured a number of products that
are now sold on Tom's Marketplace, a website that gives international exposure to products made by people who might
not have access to such world-wide markets otherwise. (Denik is mentioned at 8:20 on the "Good Morning America" clip.)
